
 

 #mydadreads Twitter campaign                            Jon Biddle 

Context 

Currently I am the English Coordinator/Reading Champion at Moorlands Primary 
Academy in Norfolk. Our school has had a turbulent few years (high turnover of staff, 
disappointing KS2 SATs results) and is looking to rebuild. Creating a genuine reading 
culture is at the centre of this. 

 
 

Research inspiration and rationale 

The Teachers as Readers research project by Teresa Cremin et al (2014) talks about 
the relationships between children, teachers, families and communities having a strong 
influence on Reading for Pleasure. This is what we wanted, to build - reciprocal reader 
relationships between children and children, children and teachers and the children’s 
families.  We started by focusing on raising the profile of adults reading for pleasure. 

 
Aims 

• To create a schoolwide 
‘buzz’ about Reading for 
Pleasure amongst pupils and 
staff. 

• To show pupils that adults 
also read for pleasure and 
enjoyment. 

• To raise the school’s online 
profile, as well as its profile 
in the local community and 
beyond. 

 
Outline 
The school wanted to demonstrate to the children that many adults read for pleasure, 
as well as try and engage more parents with their children’s reading at home. 
We decided that a quick and easy way to do this would be by starting a photo campaign 
on Twitter. Parents who didn’t use Twitter could send in photos via email or bring in 
actual photographs. 

• We chose the #mydadreads hashtag and then created a flyer which explained 
what we were planning and how parents could get involved. The children took this 
home. 



• To provide a further incentive, we would give a £10 book token to a randomly 
selected photo. We set a two week deadline for photos. 

• We contacted the local village magazine and local newspaper to help spread us the 
word. 

• Photos were sent in regularly over the next couple of weeks. We tried to make 
sure that we always acknowledged the sender 
and retweeted the pictures as much as possible. 

• After two weeks, we’d received almost forty 
photos of dads (plus grandads, older brothers, 
uncles, etc.) 

• We then created a high-profile display of all the 
photos we’d been sent in our reception area, so 
that it could be seen by all the children as well as 
visitors to the school. When adults had sent in a 
quote about why they enjoyed reading, we also 
included that in the display. 

Impact 

 

The idea was so successful and 
popular that we repeated it a 
few months later using the 
hashtag #mymumreads. This 
time over 70 photos sent in. We 
also had photos from local 
businesses including a 
hairdressing salon and a 
residential home. Our oldest 
participant was Doris, aged     
105! 

 
• Children were very excited to see photos of their family members reading. The 

displays and their attached quotes caused lots of discussion about the books and 
magazines being read. 

• Feedback from parents was positive. Quotes included: ‘It was great to see what 
other people were reading’, ‘It made me actually sit and read for a change’ and 
‘We really enjoyed looking at the photos on Twitter together’. 

• This year we’re planning to take it one step further and launch a whole village 
campaign, which will probably be called #ourvillagereads. 
 



Reflections on impact the TaRs research had on practice 

The idea has helped develop links between the children’s reading at home and at school, 
as well as demonstrate to the local community that the school genuinely cares about 
nurturing a passion for reading. It has also provided extended opportunities for 
discussion about reading between children, families and school staff. 

 
 

 
 
 
 
 
 
 
 
 
 
 
 

 
 


